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COURSE OUTCOMES
4 1| Describe the imponance of Digital matketing und ity utility In business promotion|K2|.

Generalize the meaning and usclulness of Content marketing in analyzing the firm®s

2
promotional activity,|[ KI&K3).

3 Comprehend the methiodologies, 10ols and technologies involved in digital marketing [K4&
K1)

1 [dentify diMerent forms of e-mailmarketing and mobile marketing and analyze their

electiveness in digital marketing strtepy. [K1].

S | Evaluate the importance of conversion and working with social media marketing[RS].
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¢ "our J
LINTRODUCTION TO MGITAL MARKETING
Describe the 1.1 [ Introduction 1o Digital Marketing | TIT2 |
importance of
| Digital marketing 1.2 [ Definition and concepts of nnm | P.P T,
and its utility in Digita! marketing Video
business 1.3 | History of Digital Marketing T | |
l
Ty
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wof Disi TI,T2 |
promotion [K2], | 14 [ Scope and Impornance of Digital
Marketing —
) !
1.5 | Teaditional marketing versus r
Digital marheting -
- : TI,T) I
L6 | Typesof digital marketing '
Diyital Marketing mix
T T | |
Marketing  mix  and  ls
Implications for digital marketing
19 TLT2 |
Challenges for divital marketing
1.10 THLT2 1
Opportunitivs for  digital
marketing
Total | 10
2, CONTENT MARKETING
2.1 | Introduction 1o Content TLRI |
Comprehend the tacketing
. 2.2 | Content creation Framework T2,R1 I
methodologies,
tools and 2.3 | Content marketing Mrategics TLRIL |
Inoloc Chalk
1 technologics 24 | Content marketing planning T R! 1 | &Talk
invalved indigil [ 2.5 | Types of Content marketing T2,RI | PPT
marketing [K4& 26 | Measuring Your Content T1, Rl L
Ki| 2.7 | Analyzing Your Content T2, RI |
@ ' 28 | Virul Marketing TLRI | )
29 | Blog Marketing T3, R1 l
TOTAL 9
3. SEARCH ENGINE OITIMIZATION (SEO)
3.1 | Imroduction to Scarch Engine T, | 'rT,
Optimization Video,
in 32 | SEOconcepts TILT) | | Flipped
3.3 | SEO Scope and Importance (R} I | classro
Comprehend the 34 | SEO Growth in recent years 13 1 om
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‘DZ;L'::Z'OR'“' [ 35 |Lco system of o search Engine TITI |
technologies 3.6 | Kinds of teallic T3 | 1
involved fn digiat | 3.7 | Keyword Research TILT3 |
. keting |K4& [ 38| Reyword Research & Analysls | 11,03 |1
K1). 39 [ Keyword Rescarch & Analysis T1,T3 I
(I'rec ond I"aid ol & Extension)
3.10 | Recent Google Updates 3 [
Total 10
S EMAIL AND MODILE MARKETING
@ 4.0 | Intioduction 1o Email Marketing T2.R2 |
Identify diflerent 4.2 | Concepts of Email matketing T3.R2 !
forms of e-mil 4.3 | Process of Email marketing TLR2 | )
da | Design of Email marketing TI,R2 I
marketing and ‘
mobile marketlng | 45 | Content and Email marketing | TLRZ | § C'T‘:::&
L and analyze their elics . PPT, '
) . 4.6 | Introduction to Mobile marketing | T). R2 | Vi Jn')
! cllectiveness in 4.7 | Concepls of mobile marketing TILR2 | 1
dighal marketing | 4.8 | Scope of mobile marketing | T2,R2 | |
Y 4.9 | Process of mobile marketing TLR2 | ]
strategy IK1). 4,10 | Tools uf mobile marketing T3, R2 [
4.11 | Opportunitics and chullenges TLR2 | |
Tolal | 11
&
§.SOCIAL MEDIA MARKETING
Evaluate the
importance of 5.1 | Introduction 1o Social media TI, k2 ; I
conversion and marketing - — l:’l:‘l\‘
Vo $2 | Concepls of Social media TI.R2 clive
kg il mnrkcz‘i’ng Leamin
social media 5.3 | Process of Social media T1,R2 | 8
marketing [KS], marketing Activit
S7 | Tools- Googleand s siategies | TLR2 [ | 2
$5 | Tools-the Search Engine TI,R2 ] _J
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3.6 [ Tools- l'ocebook and ts slﬂ'ﬁ.li% -1
5.7 | Tools- Twitter and its siralegics ,_1,,_7{5———7—“
5.8 | Tools. YouTube and its sirategics b 5 T
3.9 | Tools- Linkedln and its sirategics T" ' : '
ST [ tsues: Crdibility, Fake News, | TLKR2
Paid Influencers ’ '
512 | Soclal media and | late/ I'hobic TIR2
tampaigns
Tutal | 11 |
o CUMULATIVE PROIPOSED PERIODS | 51 !
Teat Bovks; |
SNo. | AUTHONRS, HOOK TITLE, EINTION, FUBLISIER, VEAR OF PUBLICATION
TT | Puncet Singh Bhatia, “Fundamentals of Digital Marketing™, Pearon Education
Publications, 2™ edition 2019
T2 | Seema Gupla, “Digital Marketing™, McGraw 1l Publications™, 2 edition 2020
T3 | Ryan Deiss, Russ Henneberry, “Digital Marketir g For Dummics -, Wiley Publications, 2020
Reference Boaks:
S.No. | AUTHORS, BOOK TITLE, EDITION, PUBLISHER, YEAR OF PUNLICATION
R1 | Joc Pulizzi, “Epic Content Marketing™, McGraw Hill Lducation, 2019
@ R2 | Puneet Singh Ihatia , “Social Media & Mobile Makeling™, Wiley I'ublications, 2019
Web Details
https/onlinecounesawayuniac.infceely)_mg2dpresivw
hups:/www.infidigit.comblog/mhat-is-digital-marketing
' 4
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